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MN109 (3 Credits): UNDERSTANDING BUSINESS

Course Description and Goals

Understanding Business is a course which is design for students who want to experience with the national
and international business concepts and practices. Actually the business in the world becomes more
competitive. Only businesses dynamic and responsive to environmental change will survive. Moreover, the
employee must be training and well educated in national and international in order to increase their
productivities.

After this course you will be able to describe the important concepts and practices and principles business.
Starting from analyzing the external environment of business to internal problems, you will be able to master
the set up of small business by yourself and then this course can guide you to how to manage the business
operation and especially the employee and marketing as well.

Course Requirement

Materials:
This assigned textbook for this class is, William G. Nickles, James M. McHugh, Susan M.
McHugh “Understanding Business”, McGraw-Hill International Edition, United States of
America, 2002.

Students are expected to complete assigned reading prior to their discussion in class. The class schedule and
a list of the assignment readings follow the grading policy.

Readings:

All students are expected to read the assigned chapters in the text or any material before class. The class
schedule and a list of the assigned readings follow the grading policy. As the semester progresses, | will
supplement more handouts that are to be read prior to every class or discussion. If you miss class some
interesting things may also slip away. Students also have to read and research for their homework or
assignments. Plan yourself and time carefully from the very beginning of the course before you countering
read shocks or frightening.
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Contact hours and teaching methods:

This course normally consists of 48 contact hours over the sixteen-week period.
- The lecture will occupy two hours per week in which all participants for this subject, of each session,
attend on a course as a single group.
- Small class groups supplement lectures in which they are an opportunity to work through problem
sets, do exercises in the class, presentation and/or discuss seminar papers.

Grading Policy
Your course grade will be based on a total of 100 possible points:

N® | Description Percentage

1 | Session participation and Attendance 10%

2 | Team Assignment 10%

3 Quizzes 10%

4 Midterm Examination 20%

5 Individual Assignment 10%

6 Final exam 40%
Total 100%

Course Schedule and Outline

Weeks Descriptions Chapters
1 Meeting the Challenge of Today’s dynamic Business Environment 2
2 Meeting the Challenge of Today’s dynamic Business Environment 2 Chapter 01
3 Competing in Global Markets Chapter 03
4 Form of Business Ownership Chapter 05
5 Entrepreneurship and starting a small Business Chapter 06
6 Entrepreneurship and starting a small Business
7 Management, leadership, and employee empowerment Chapter 07

Managing the move toward customer driven business organizations

8 Chapter 08
9 Mid-term Test
10 Managing production and operations Chapter 09
11 Managing production and operations
12 Motivating employees and building self-management teams Chapter 10
13 Motivating employees and building self-management teams
14 Human Resource Management : Finding and keeping the best Chapter 11
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employees
15 Human Resource Management : Finding and keeping the best

employees
16 Marketing : Customer and Stakeholder Relationship Management Chapter 13
17 Final Exam
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